Toluna

Provide your clients with the ability to conduct high-quality research quickly and cost-effectively. Use the Toluna Omnibus to gather
feedback from one of the most robust online research panels in the industry!

What can an Omnibus be used for?

We offer our Omnibus product in multiple countries and can accommodate the most demanding time frames and tightest budgets!
The Toluna Omnibus can be used for:

Concept Testing Attitude & Usage Incidence Checks
Trend Analysis Ad Testing Screening & Follow-up

Our Omnibus is also ideal for advertising agencies that wish to provide clients with concepts that have been validated prior to
presentation.

Guidelines

A minimum of 3 and a maximum of 10 questions can be asked per end-client.

Questions can contain simple skipping and piping. Complex or specialised requests may
require a custom study.

Question-types include: yes/no answer choice, single/multi select, grids, ranking
questions, attribute lists, open-ended questions.

Graphics and images and videos can be included.

Guidelines for determining the number of questions

Yes / No choice 1 Question

Single / multi-select Every 10 items counts as 1 Question

Ranking Every 4 items counts as 1 Question

Attribute List Every 4 items counts as 1 Question

Open-Ended Questions Every open end box counts as 1 Question
Deliverables

You will receive data tables in ASCII, EXCEL, SPSS or cross tabulation in EXCEL. The demographic banner provides cross tabulations
by age, gender, region, marital status, number of children in household, household income and employment status. All demographic
banners will be provided in English.
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Additional Services
Additional Services
Graphics* £75 each
Coded open-ends £0.4
Custom banner £270
Additional data format £180
(ASCII, Excel, or SPSS)
Flash Video £450
* Graphics must be provided in .JPG or .GIF
Europe
Country Demographics Sample Frame Frequency Turnaround Data Number of Cost
Delivery Questions
Austrian Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Belgian Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Danish Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
French Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
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Country Demographics Sample Frame Frequency Turnaround Data Number of Cos
Delivery Questions
/German Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Italian Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Netherlands Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Norwegian Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Polish Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Portuguese Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Russian Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
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Country Demographics Sample Frame Frequency Turnaround Data Number of Cos
Delivery Questions
-
Spanish Standard 1000, 18+, ‘Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Swedish Standard 500, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
UK Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus Internet rep Friday days questions
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Ao
Asia-Pacific
Country Demographics Sample Frame Frequency Turnaround Data Number of Cost
Delivery Questions
Australian Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender, region
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Chinese Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Indian Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
Japanese Standard 1000, 18+, Weekly Friday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Friday days questions
gender
Questions 4-6 £260 for each
question
Questions 7-10 £220 for each
question
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Americas
Country Demographics Sample Frame Frequency Turnaround Data Number of Cost
Delivery Questions
US Omnibus | Standard 1,000, 18+, Twice weekly, Twice weekly, | 3 business Questions 1-3 £730 for all
census age, Monday & Monday & days 3 questions
gender, region | Thursday Thursday
Questions 4-6 £210 for
each question
Questions 7-10 £180 for
each question
US Big Standard 2,000, 18+, Twice Monthly | Monday-Friday | 5 business Questions 1-3 £1210 for all 3
Omnibus census age, days questions
gender, region
Questions 4-6 £350 for each
question
Questions 7-10 £300 for each
question
US Flash Standard 1,000, 18+, Next day 24 Hours Next business | Questions 1-3 £1640 for all 3
Omnibus census age, (Runs Monday day questions
gender, region | to Thursday)
Questions 4-6 £490 for each
question
Questions 7-10 £420 for each
question
US Video Standard 1000, 18+, Once a week Monday- 3 business Video £450
Omnibus census age, Monday Thursday days
gender, region
Brazilian Standard 1000, 18+, Weekly Friday-Friday | 6 business Questions 1-5 £1270 for all 5
Omnibus Internet rep days questions (Max 5)
High-Income | Self identified | 1,000, 18+, Twice Monthly | Monday- 6 business Questions 1-3 £910 for all 3
Omnibus census age, Monday days questions
gender, region
Questions 4-6 £270 for each
question
Questions 7-10 £260 for each
question
US Primary Self identified | 1,000, 18+ Weekly Monday-Friday | 5 business Questions 1-5 £1210 for all 5
Grocery days questions
Shopper
Each additional £180 each
question additional question
US Cell Self identified | 1,000, 18+ Weekly Monday-Friday | 5 business Questions 1-5 £1210 for all 5
Phone days questions
Each additional £180 each
question additional question
Canadian Standard 1,000, 18+, Weekly Monday-Friday | 5 business Questions 1-3 £910 for all 3
Omnibus census age, days questions
gender, region
Questions 4-6 £270 for each
question
Questions 7-10 £260 for each
question




Toluna

Schedules -Europe

European Omnibus Schedule (AT, BE, DE, DK, ES, FR, IT, NL, NO, PL, PT, SW, UK)

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Friday 3pm (CET) Monday Sunday-Thursday Friday 18:00pm (CET)

Schedules -Asia-Pacific

Asia-Pacific Omnibus Schedule (AU, CHN, IND, JPN)

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Friday 3pm (CET) Monday Sunday-Thursday Friday 18:00pm (CET)

Schedules -Americas

US Omnibus Schedule (Runs twice a week Monday & Thursday)

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Monday 12:00pm (EST) Monday Monday-Wednesday Thursday 12:00pm (EST)

Thursday 12:00pm (EST) Thursday Thursday-Friday Monday 12:00pm (EST)

US Flash Quick-Turn Omnibus Schedule (Conducted four days a week-Monday - Thursday)

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

9:00am (EST) on the day of run On the respective day of run ~ 12:00pm (EST) the 12:00pm (EST)

day of run to 9:00am the following day
(EST) the following day

US High-Income Omnibus Schedule

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Monday 12:00pm (EST) Monday Monday-Thursday Monday 12:00pm (EST)
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Schedules -Americas

US Big Omnibus Schedule

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Monday 12:00pm (EST) Monday Monday-Thursday Friday 12:00pm (EST)

Canadian Omnibus Schedule

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Monday 12:00pm (EST) Monday Monday-Thursday Friday 12:00pm (EST)

*Sample frame is drawn based on Canadian Census and fielded in English. The standard delivery is 772 completes in English and 228
in French. If the client needs the questionnaire in French, they are required to provide the translation.

Brazilian Omnibus Schedule

Final in-language Programming and Project Field Results Delivered
questionnaire to your Sample
Toluna contact by:

Friday 3pm (CET) Monday Sunday-Thursday Friday 18:00pm (CET)

Quotas

Quotas (Data file includes: gender, age, region)

Australia Target Sample Make-up
Gender
Male 50%
Female 50%
Age
18-24 14%
25-34 21%
35-44 21%
45 - 54 21%
55+ 22%
Region
New South Wales 33%
Victoria 25%
Queensland 19%
South Australia 8%
Western Australia 10%
Tasmania 2%
Northern Territory 1%

Australian Capital Territory 2%
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Quotas (Data file includes: gender, age, region)

Austria

Gender

Age

Region

Quotas (Data file includes: gender, age, region)
Belgium

Gender

Age
Region
Nielsen 1
Nielsen 2
Nielsen 3

Nielsen 4

Nielsen 5

Target

Male
Female

18-24
25-34
35-44
45 - 54
55+

Ostosterreich
Sudosterreich
Westdsterreich

Target

Male
Female

18-24
25-34
35-44
45 - 54
55+

Sample Make-up

49%
51%

11%
17%
22%
16%
34%

42%
22%
36%

Sample Make-up

50%
50%

13%
19%
21%
21%
26%

WVL - Flandre Occidentale/ 24%

West-Vlaanderen

OVL - Flandre Orientale/
Oost-Vlaanderen

ANT - Anvers/Antwerpen
LIM - Limbourg/Limburg
VLB - Brabant Flamand/
Flemish Brabant

BRU - Bruxelles/Brussel
BWL - Walloon Brabant/
Waals Brabant

HAI - Hainaut/Henegouwen

LIG - Liege/Luik
NAM - Namur/Namen
LUX - Luxembourg/
Luxemburg

Quotas (Data file includes: gender, age, province, language)

Brazil

Gender

Age

Region

Target

Male
Female

18-24
25-34
35-44
45 - 54
55+

Centro-Oeste
Nordeste
Norte
Sudeste

Sul

31%

1%
18%

16%

Sample Make-up

50%
50%

18%
27%
22%
17%
16%

8%
14%
3%
59%
17%
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In touch with people

Quotas (Data file includes: gender, age, province, language)

Gender
Male 50%
Female 50%
Age
18-24 12%
25-34 17%
35-44 22%
45 - 54 20%
55 - 64 12%
65+ 17%
Region
Alberta 8%
(inc NS, Newf., PEI, NB)
Quebec 6%
Ontario 47%
Prairie Provinces 21%

(incl Manitoba,

Saskatchewan and Alberta)

BC 17%
Yukon/NWT/Nunavut 1%

Quotas (Data file includes: gender, age)

Gender
Male 51%
Female 49%
Age
18-24 16%
25-34 22%
35-44 24%
45 - 54 17%
55+ 21%

Quotas (Data file includes: gender, age, region)

Gender
Male 51%
Female 49%
Age
18-24 14%
25-34 17%
35-44 18%
45 - 54 17%
55+ 34%
Region
Hovedstaden 30%
Midtjylland & Nordjylland  30%
Sjeelland 15%
Syddanmark 25%

\ | OmnN|
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Quotas (Data file includes: gender, age, region)

France Target Sample Make-up
Gender
Male 48%
Female 52%
Age
18 - 24 12%
25-34 17%
35-44 19%
45 - 54 18%
55+ 34%
Region
Paris / lle de France 20%
Nord 21%
Ouest 18%
Centre Est/Quest & Est 19%
Sud Est/Quest 22%

Quotas (Data file includes: gender, age, region)

Germany Target Sample Make-up
Gender
Male 49%
Female 51%
Age
18-24 10%
25-34 18%
35-44 20%
45 - 54 16%
55+ 36%
Region

Hamburg /Bremen/Schleswig- 15%
Holstein/Niedersachsen

Nordrhein-Westfalen 21%
Hessen /Rheinland-Pfalz/ 14%
Saarland

Baden-Wurttenberg 14%
Bayern 16%
Berlin 4%

Mecklenburg-Vorpommem/ 8%
Brandenburg/Sachsen-Anhalt

Thuringen, Sachsen 8%
Quotas (Data file includes: gender and age)
India Target Sample Make-up
Gender
Male 52%
Female 48%
Age
18 - 24 22%
25-34 27%
35-44 22%
45 - 54 16%

55+ 13%
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In touch with people

Quotas (Data file includes: gender, age, region)

Gender
Male 50%
Female 50%
Age
18-24 14%
25-34 25%
35-44 26%
45 - 54 21%
55+ 14%
Region
Centre 19%
North East 19%
North West 27%
South 35%

Quotas (Data file includes: gender, age)

Gender
Male 49%
Female 51%
Age
18-24 11%
25-34 18%
35-44 16%
45 - 54 19%
55+ 36%

Quotas (Data file includes: gender, age, region)

Gender
Male 49%
Female 51%
Age
18-24 11%
25-34 18%
35-44 21%
45 - 54 19%
55+ 31%
Region
Noord 47%
Oost 10%
West 21%
Zuid 22%

Quotas (Data file includes: gender, age, region)

Gender
Male 50%
Female 50%
Age
18-24 15%
25-34 18%
35-44 18%
45 - 54 17%
55+ 32%
Region
@stlandet 51%
Sorlandet 6%
Vestlandet 25%

Trondelag & Nord Norge 18%
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In touch with people

Quotas (Data file includes: gender, age, region)

Gender
Male 48%
Female 52%
Age
18-24 18%
25-34 22%
35-44 20%
45 - 54 17%
55+ 23%

Quotas (Data file includes: gender, age, region)

Gender
Male 49%
Female 51%
Age
18-24 40%
25-34 29%
35-44 21%
45 - 54 10%
55+ 5%
Region
North 33%
Center 16%
Lisboa 27%
Alentejo 10%
Algarve 10%
Ilhas da Portugal 4%

Quotas (Data file includes: gender, age, region)

Gender
Male 48%
Female 52%
Age
18-24 16%
25-34 22%
35-44 19%
45 - 54 22%

55+ 21%
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In touch with people

Quotas (Data file includes: gender, age, region)

Gender
Male 49%
Female 51%

Age
18-24 15%
25-34 31%
35-44 29%
45 - 54 16%
55+ 9%

Region
Andalucia 18%
Aragon 3%
Asturias 3%
Baleares 2%
Canarias 4%
Cantabria 1%
Castilla-La Mancha 4%
Castilla Y Leon 6%
Cataluia 16%
Comunidad Valenciana 10%
Extremadura 3%
Galicia 7%
Madrid 13%
Murcia 3%
Navarra 1%
Pais Vasco 5%
Rioja 1%

Quotas (Data file includes: gender, age, region)

Gender
Male 49%
Female 51%
Age
18-24 11%
25-34 17%
35-44 18%
45 - 54 16%
55+ 39%
Region
Gotaland 48%
Norrland 13%
Stockholm 21%
Svealand 18%

\ | OmnN|
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Quotas (Data file includes: gender, age, region)

UK Target Sample Make-up

Gender
Male 49%
Female 51%

Age
18-24 14%
25-34 19%
35-44 22%
45 - 54 21%
55+ 24%

Region

London Inner and greater London 16%
and neighbouring regions

Anglia Regions: Regions north-east of London 9%

Southern Regions: South-east & south 13%
coast regions

Wales West, Westward: Wales and 14%
Southwestern regions

Midlands Central England 16%

Lancashire North-western regions 11%
(includes Manchester)

Yorkshire North-east regions 8%

Tyne Tees The farthest Northern 4%
English region

Scotland All Scottish regions 9%

Quotas (Data file includes: gender, age, region)

us Target Sample Make-up
Gender
Male 48%
Female 52%
Age
18-24 13%
25-34 19%
35-44 22%
45 - 54 18%
55 - 64 12%
65+ 16%
Region
Northeast 20%
Midwest 24%
South 31%
West 25%

Quotas (Data file includes: gender, age, region, marital status, children in home, child ages, people in household, education
level, employment, income, ethnicity, how long online)

Country-US, US Big Omnibus, US Flash Target Sample Make-up
& US High-Income
Gender
Male 48%
Female 52%
Age
18 -24 13%
25-34 18%
35-44 22%
45 - 54 18%
55 - 64 12%
65+ 17%
Region
Northeast 20%
Midwest 24%
South 31%

West 25%
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Quotas (Data file includes: gender, age, region, marital status, children in home, child ages, people in household, cell
phone model, cell phone service, usage, service plan, accessories owned)

US-Cell Phone Target

Owners’ of Mobile Phones 100%

Quotas (Data file includes: gender, age, region, marital status, children in home, child ages, people in household, credit
card usage, #credit cards owned including retail store cards, credit cards owned, reward programmes)

US-Credit Card Target

Owners’ of Credit Card 100%

Quotas (Data file includes: gender, age, region, marital status, income, education, employment/company type)

US-High-Income Target
75K+ Self Identified 100%
Income

Quotas (Data file includes: gender, age, region, marital status, children in home, child ages, people in household, primary store
shopped, average shopping frequency, average amount spent on grocery shopping/trip, estimated annual grocery spend)

US-Primary Grocery Shopper Target

Primary Grocery Shopper 100%

Toluna, 8 Walpole Court, Ealing, London, W5 5ED
t: +44 (0) 20 3058 5000 f: +44 (0) 20 3058 5005

w: www.toluna-group.com
e: contact@toluna.com



